MORE & BETTER IMAGES FROM YOUR TRAVEL
Planning the Trip


Research 

Print - DK Books, AAA Books, Fodors

Online – Alamy.com, Convention Bureaus.com, chambers of commerce, Wikipedia.com

Telephone – hotel concierge, local business of destination, chamber of commerce

Theme

Photo Essay


Establishing Shot – wide angel or aerial to establish subject destination

Medium Shots – street scenes, places of interest in the destination, groups of people, streams, trails, meadows

Close-Up Shots – architectural detail, signs, individuals, botanicals, animals, birds

Point of View Shots – puts the viewer in the place of the photographer.  Generally need long depth of field

PAVE

People – shoot people that relate to the place of interest via their actions, attire, or physical characteristics

Action – show action in the image.  Techniques may include motion blur of the subject, and pan action to blur the background


Viewer in Image – same as the POV shot in a photo essay


Emotion – elicit an emotional response from the viewer

Assignment Sheet

A list of planned shots , their objective, location, etc.  Organized by geography and by time.  Maybe include maps of sites on the list

Safety



Personal




Consider Travel Health Insurance especially for foreign travel




Learn some of the language for foreign travel



Equipment




Prepare for weather and environment




Important gear never leaves your possession



Images




Back up same day




Copies travel home on separate persons


Metrics that May Help

Walking an urban destination lets me shoot 16-20 sites per day covering 5-6 miles and yields about 75 marketable images



Driving an urban destination yields about the same as walking just covers more miles



Driving a rural destination allows for 10-15 sites per day

TIPS FROM CASE STUDIES
Case Studies of One Day Trips


Urban Walk



1. Walk slow and check out everything



2.Take breaks and stay hydrated



3.Have a contingency plan for weather or sky



4.Be careful about shooting kids without their parents consent

5.Be aware of “Authority Paranoia” – understand your rights and be prepared to deal with those who do not



6.Use night shots to had bad skies and produce great color



7.Shoot the cliché when have to

Rural Drive I



8.Hire a driver



9.Qualify the driver



10.Learn about special privileges the drivers may be able to get



11.Shoot the lifestyle of the residents


Rural Drive II



12.Rent convertibles



13.Learn about and be sensitive to the culture, but shoot it



14.Find what you didn’t see in the research that you have a question about 



15.Shoot at civil twilight (within 20 minutes of sunset)

Case Study of Long Weekend

16.Shoot every scene at least two ways.  Try horizontal, subject right, subject left, shallow dof, long dof, vertical subject top, vertical subject bottom

17.Use tight shots i.e. architectural detail when sky is too cloudy

Case Study of Long Trip


18.Pace yourself for the trip as well as the day i.e. 4 days shooting and a day with no goals


19.Shoot for the way the images may be presented i.e. multimedia 


20.Find unusual vantage points


21.Use monopod to get camera above crowds, autos, and other objects


22.Use a series of images to tell a story


23.Patience


24.Take day trips from the central location
Wallace Weeks creates images to sell places, products and people.  His start in the photography business dates to his high school days in 1967.  He shoots for corporate, advertising and editorial clients as well as stock agencies.  He is an officer and director of Central Florida Chapter of American Society of Media Photographers and of Orlando Camera Club.  
If you would like to receive Wallace’s  “Travel Notes” via email each quarter, just send an email request to wallace@wallaceweeks.com.  There is no charge.
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